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Novaterra
Group,

2025 yilinda Mert Urut'un liderliginde, ge¢cmisin birikimi
ve tecribesinin tek bir cati altinda toplanmasiyla
kurulmustur.  Gida,  tarim, enerji  ve  teknoloji
sektorlerinde faaliyet gbsteren grubumuz; her sektore
tutkuyla yaklasarak, yenilik¢i ¢ozimler dretmeyi ve
deger yaratmayi kendine ilke edinmistir.

Bu kilavuz, Novaterra Group markasinin kimligini
olusturan temel yapi taslarini tanimlar.

Amacimiz; sahip oldugumuz degerleri, gorsel dilimizi,
iletisim tarzimizi ve marka butdnligdmdizd her temas
noktasinda ayni netlikte ve tutarlilikla yansitabilmektir.

Gida sektdrunde saglikli ve kaliteli trtin anlayisimiz,
tarimda ¢evreci ve yenilikci bakis acimiz, enerjide insan
odakli ve surddrdlebilir ¢éztimlerimiz, teknolojide ise
gen¢  nesillerle  birlikte  blydyen  vizyonumuz,
Novaterra'nin - ¢cok yonld ama  batdncul  yapisini
tanimliar.

Bu kilavuz; ekiplerimizin, is ortaklarimizin ve tasarim
sureclerinde yer alan tdm paydaslarin, markamiza
ortak bir ses ve gortinim kazandirmasini saglar.
Novaterra, sadece bir grup sirketi degil, ayni
zamanda gelecege deger katan bditiinsel bir yasam
vizyonudur.

GZ2BRAND
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MINIMUM BOYUT

RENK - COLOR

KURUMSAL YAZI KARAKTERI
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Boliim 1/ Section 1

01.NOVATERRA GROUP LOGOSU

Logo, marka durusunu gérsel ve anlamsal olarak ifade eden en énemli unsurdur Logo, marka-
nin kurumsal kimliginin 6nemli bir parcasidir ve degistirilemez bir 6gedir. Kurumsal kimlikle ilgili I% .

tim bilgilere NOVATERRA GROUP Kurumsal lletisim biriminden ulasabilirsiniz.

GRCUF
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Boliim 1/ Section 1

Dunya'ya Yeniden Bakin!
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02.0RANLAR

Logo ve tipografi unsurlari birbirleriyle oranlari ve uzakliklari 6i¢tilere
dayanarak belirlenmistir ve bu ol¢timlerde herhangi bir
degisiklik yapiimamalidir.

02.PROPORTIONS

Bolim 1/ Section 1

The proportions and distances between the logo and typography
elements have been determined based on specific measurements,

and no changes should be made to these measurements.

GROUP

2x

9x
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Bolim 1/ Section 1

03. GUVENLIK ALANI 03.SAFETY AREA
Logo'yu cevreleyen acik alan, logo ile diger herhangi bir logo, The clear space surrounding the logo defines the minimum
desen, isaret veya gorselin kenari arasindaki minimum mesafeyi distance between the logo and any other logo, pattern, symbol,
tanimlar. Bu alan minimum gereksinimdir ve mumkin oldugunca or visual element. This is the minimum requirement and should
maksimuma ¢ikariimalidir. be maximized whenever possible.
Marka batinlagand korumak icin bu glivenlik alanina hicbir To maintain brand integrity, no graphic elements, photos, or text
grafik 6ge, fotograf veya metin yerlestirilmemelidir. should be placed within this safety area.

X X

GROUP
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Boliim 1/ Section 1

04. MiNIMUM BOYUT 04.MINIMUM SIZE

Logo'nun minimum boyutu hicbir zaman 15 mm'den kiglk The minimum size of the logo should never be smaller than 15

olmamalidir. Okunabilirligi saglamak icin logo mdmkin oldugu mm. To ensure readability, the logo should be as large as possible; there is no
kadar blytk olmalidir; maksimum boyut siniri yoktur. maximum size limit.

Minimum Size Minimum Size
15 mm 42 px
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05. RENK

Logo ve kurumsal kimliginin temel kullaniminda, belirli RGB
ve CMYK renk kodlariyla ifade edilen kurumsal renklere yer
verilmistir. Logonun kullaniminda, siyah, gri, metalik gri
(Gamds Yaldiz) ve metalik sari (altin yaldiz) disinda hi¢bir
renk kullanilmamalidir.

Boliim 1/ Section 1

05.COLOR

In the primary use of the logo and corporate identity, the corporate colors
are represented by specific RGB and CMYK color codes. For the logo, no
colors other than black, gray, metallic gray (silver foil), and metallic yellow
(gold foil) should be used.

|  Pantone \ CMYK \ RGB \ WEB \

COATED

0,25,61.25,68.63 80.60.31 503cif

0,0,0,100 .0.0. 1d1d1b

WHITE 0,0,00 255.255.255 ffffff
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07.KURUMSAL YAZI KARAKTERI

NOVATERRA GROUP kurumsal yazi karakteri Helvetica Neue Font
Ailesi'dir. Varsayilan olarak belirtiimedikce, baska bir font tercih
edilmemelidir.

07.CORPORATE TYPE

Boliim 1/ Section 1

The corporate typeface for NOVATERRA GROUP is the Helvetica Neue Font
Family. Unless otherwise specified, no other font should be used.

Helvetica Neue Font Family

abcdefghijklmno
prstuvwyz

ABCDEFGHIJKLMNO
PRSTUVWYZ

123456789

Helvetica Neue Font Family

abcdefghijklmno
prstuvwyz

ABCDEFGHiJKLMNO
PRSTUVWYZ

123456789

Helvetica Neue Font Family

abcdefghijkimno
prstuvwyz
ABCDEFGHiJKLMNO
PRSTUVWYZ

123456789

Helvetica Neue Font Family

abcdefghijkimno
prstuvwyz

ABCDEFGHiIJKLMNO
PRSTUVWYZ

123456789

Helvetica Neue Font Family

abcdefghijklmno
prstuvwyz

ABCDEFGHiJKLMNO
PRSTUVWYZ

123456789
Helvetica Neue Font Family

abcdefghikimno
orstuvwwyz

ABCDEFGHIJKLMNO
PRSTUVWWYZ

123456789
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MARKANIN AMACI
MARKANIN ViZYONU
MARKANIN DEGERLERI
HEDEF KITLE

MARKA KONUMLANDIRMAS!
MARKA KISILIGI

MARKA ARKETIPLER]

Bolum 2 / Section 2

d Guidelines © NOV







08. MARKANIN AMACI

Markanin amaci; gida, tarim, enerji ve teknoloji sektérlerinde yeniliki,
cevreci ve insan odakli hizmetler sunarak topluma deger katmak ve
surddrdlebilir bir gelecek insa etmektir.

Boliim 2 / Section 2

08.BRAND PURPOSE

The brand's purpose is to add value to society and build a sustainable future
by providing innovative, eco-friendly, and people-centered services in the
food, agriculture, energy, and technology sectors.
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Boliim 2 / Section 2

09. MARKANIN ViZYONU

Markanin vizyonu; faaliyet gosterdigi her sektorde 6ncd ve ilham
veren bir marka olarak, scirddrtlebilirlik ve yenilikcilik anlayisiyla
global élcekte taninan bir yapr olusturmaktir.

09.BRAND VISION

The brand's vision is to become a leading and inspiring organization in every
sector it operates, recognized globally for its commitment to sustainability

and innovation.
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Boliim 2 / Section 2

10. MARKA DEGERLERI 10.BRAND VALUES
Marka degerlerimiz; yenilik¢ilik, sirdirilebilirlik, giivenilirlik, cevreye Our brand values are innovation, sustainability, reliability, respect for the
saygl, insan odaklilik, kalite ve sosyal sorumluluktur. environment, people-centeredness, quality, and social responsibility.

Brand Guidelines © NOVATERRA GROUP - 2025




Boliim 2 / Section 2

11. HEDEF KiTLE

Markanin hedef kitlesi; stirddir(ilebilirlik ve kaliteye dnem veren
bireyler, kurumlar ve yenilik¢i ¢6ztimler arayan yatirimci ve is
ortaklaridir.

11.TARGET AUDIENCE

The brand's target audience includes individuals and organizations that

value sustainability and quality, as well as investors and business partners

seeking innovative solutions.
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Boliim 2 / Section 2

12. MARKA KONUMLANDIRMA 12.BRAND POSITIONING

Novaterra Group, gida, tarim, enerji ve teknoloji alanlarinda sdrddird- Novaterra Group is positioned as a reliable and pioneering brand offering
lebilir ve yenilikci ¢cozimler sunan, gtivenilir ve oncd bir marka olarak sustainable and innovative solutions in the fields of food, agriculture, energy,
konumlanmaktadir. and technology.
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Boliim 2 / Section 2

13. MARKA ARKETiPLERI

Birincil Arketip: Bakici (Caregiver) - Topluma fayda saglamak, insan
ve cevre odakli hareket etmek markanin temel motivasyonudur.

Ikincil Arketip: Kasif (Explorer) - Stirekli yenilik arayisi ve gelisim odakli
yaklasimiyla farkli alanlarda 6ncd olmayi hedefler.

13.BRAND ARCHETYPES

Primary Archetype: Caregiver - The brand’s core motivation is to serve society
with a people- and environment-centered approach.

Secondary Archetype: Explorer - With a constant pursuit of innovation, the
brand aims to lead in diverse fields through continuous growth.
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Bolum 3/ Section 3

LOGONUN FARKLI ZEMINLERDE KULLANIMI

LOGONUN FOTOGRAF UZERINDE KULLANIMI

LOGO YANLIS KULLANIMLAR

LOGONUN GORUNTU VE ZEMIN UZERINDE YANLIS KULLANIMLAR

d Guidelines © NOV







15. LOGO’NUN FARKLI ZEMINLERDE KULLANIMI

Logo, kurumsal kimlikte yer alan renklerin kullanildig beyaz, agik
tonlu ve pastel zeminler Uzerinde kullanimi asagida ki gibidir.

Tek renk baskili islerde veya zeminin beyaz veya siyah oldugu
durumlar haricinde, bu kurala mutlaka uyulmalidir.

Bolliim 3 / Section 3

15. THE USE OF THE LOGOTYPE ON VARIUS BACKGROUNDS

The logo , in which the colors of the corporate identity are

used. Its use on white, light-toned and pastel floors is as follows. Except
for single color printed works or where the background is white or black,
this rule must be followed.

GROUP
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16. LOGO'NUN FOTOGRAF UZERINDE KULLANIMI

Logo, fotografli bir zemin tzerinde kullanildiginda,

zeminle en ylksek kontrasti olusturacak versiyonu tercih edilmelidir.
Logo, zemin tzerinde okunakli olmadigi durumlarda

siyah veya beyaz kullanilabilir.

Bolliim 3 / Section 3

16. USE OF THE LOGO ON THE PHOTO

When the logo is used on a photographic background,

The version that will create the highest contrast with the ground
should be preferred. Where the logo is not legible on the floor
Available in black or white
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Boliim 3 / Section 3

17. LOGO YANLI$ KULLANIMLARI 17. MISUE OF THE LOGO

Logo, herhangi bir sebeple kesinlikle degistirilmemeli ve The logo should never be changed or deteriorated for any reason..

bozulmamalidir.

s\;/ ~N= ®

GROUP GROUP

Q Farkli bir renk kullanilmamalidir. Q Logonun ici doldurulmamalidir.

N
NCVATERRAN

GROUP

g Logo deforme edilmemelidir.

S
A
.

A A

GROUP LB R R

Q Farkli Degrade verilmemelidir. g Bulaniklastiriimamalidir.
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Boliim 3 / Section 3

18. LOGO’NUN GORUNTU VE ZEMiN UZERINDE 18. MISUSE OF THE LOGO ON THE IMAGE AND THE FLOOR

YANLIS KULLANIMLARI
The examples below show insufficient contrast of the logo on the photos.

It shows the cases where it stays and loses its legibility. Like
applications should be avoided.

Asagida ki 6rnekler, fotograflar tizerinde logonun kontrastinin yetersiz
kaldigi ve okunakhiligini yitirdigi durumlari gostermektedir. Benzeri
uygulamalardan kacinilmalidir.
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KARTVIZIT / BUSINESS CARD

ANTETLI KAGIT / LETTERHEAD

DIPLOMAT ZARF / DL ENVELOPE

CEPLI DOSYA / POCKET FOLDER

MASA BAYRAGI / DESK FLAG

BARDAK / CUP

KALEM / PENCIL

E-POSTA IMZASI / E-MAIL SIGNATURE

KIMLIK KARTI VE ZIYARETCI KART! / VISITOR CARD

BAYRAK / FLAG
BLOKNOT / NOTEPAD oo g oo .
KARTON CANTA / CARDBOARD BAG BOI u m 4 / S@Ct/on 4

TORBA ZARF / A4 ENVELOPE
PLASTIK KLASOR / PL ASTIC FOLDER
AJANDA / NOTEBOOK

DIKEY BANNER / VERTICAL BANNER
ARAC GIYDIRME

PERSONEL MONTU / STAFF COAT

POLO YAKA TSHIRT / POLO TSHIRT
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Movatery., 8rup oy

Bolum 4 / Section 4
Kartvizit



novaterragrup.com

nya’yo Yeniden Bakin.

&

Mert URUT

X mert.urut@novaterragrup.com
Yénetim Kurulu Baskani

. +90(532) 130 85 88

Lorem Mah. Lorem. Sok.
Gomeg / BALIKESIR

) 7%

N

y _/

Bollim 4 / Section 4
Kartvizit

[\
\\\7,

Boyut: 84 mm x 52 mm

Kagit: 800 gr Cift Tarafli Kabartma Lakli
Font: Helvetica Neue
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Boliim 4 / Section 4
Antetli Kagit

NOVATERRA GROUP 2 info@novaterragrup.com ‘ \
TARIM ENERJI ITHALAT IHRACAT
SAN. ve TIC. LTD. STl (. +90(532) 130 85 88 iy kﬁ‘
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Bolum 4 / Section 4
Antetli Kagit

2

Boyut: 210 mm x 297 mm
Baski Detay: 80 gr. 1.Hamur -
On 4 Renk Arka Yok

Font: Helvetica Neue

NOVATERRA GROUP 4 info@novaterragrup.com
TARIM ENERJI ITHALAT IHRACAT
SAN.ve TIC. LTD. $T1 {. +90(532) 130 8583
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Bolum 4/ Section 4
Cepli Dosya

2ya’) Yeniden Bakin.

4

>

~—=

Boyut: 220 mm x 310 mm
Baski Detay: 80 gr 1. Hamur
Font: Helvetica Neue
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Bolum 4 / Section 4
Diplomat Zarf

—
Z

| =

GROUP /
[—
. Boyut: 105 mm x 240 mm
= Baski Detay: 80 gr 1. Hamur
" Font: Helvetica Neue
N : &.
\ 2 S
NOVATERRA GROUP 5 info@novaterragrup.com ” ‘0
TARIM ENERJI ITHALAT IHRACAT .
SAN. ve TIC. LTD. STI. " +90(532) 130 85 88 Diinya’ya Yeniden Bakin.

{
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Bolum 4/ Section 4
Karton Canta

Boyut: 659 mm x 405 mm
Baski Detay: Kalin Gramaj
Font: Helvetica Neue

c c
x x
[} [}
o m
(= c
[} Q
e} k<!
S S
> >

nya’
nya’
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Boliim 4 / Section 4
Plastik Klasor

Boyut: 84 mm x 52 mm

Baski Detay: 800 gr Cift Tarafli
Kabartma Lakli

Font: Helvetica Neue

€
=
©
]
=
[}
]
S
b

Yeniden Bakin.
nya’

nya’

Brand Guidelines © NOVATERRA GROUP - 2025




Bolim 4 / Section 4
Torba Zarf

Brand Guidelines © NOVATERRA GROUP - 2025




Bolim 4 / Section 4

Torba Zarf

Baski Detay: :110 Gr. 1. Hamur

Boyut: 240 mm x 320 mm
Font: Helvetica Neue

&

= info@novaterragrup.com
€. +90(532) 130 85 88

\\V/

~N=

NOVATERRA GROUP

TARIM ENERJI ITHALAT IHRACAT

SAN. ve TIC. LTD. TI.
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Bolim 4 / Section 4
Yaka Karti
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Bolliim 4 / Section 4
Yaka Karti

nya’ya Yeniden Bakin.

N

Mert URUT k(
et =

~—=

Boyut: 86 mm x 54 mm

Baski Detay: 760 Mikron Plastik
Font: Helvetica Neue
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Bolum 4/ Section 4
Gonder Bayrak
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Bolum 4/ Section 4
Gonder Bayrak

Onerilen Bayrak Standardi yanda
gosterilmektedir
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Bolum 4 / Sectic




KULP

nnnnn

Diinya’ya Yeniden Bakin.

KULP

Bolum 4 / Section 4
Kupa Bardak

=

Boyut: 350 ml
Baski Detay: 4+0 Seramik Baski
Font: Helvetica Neue
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&

NOVATERRA GROUP
TARIM ENERJI ITHALAT IHRACAT

SAN. ve TIC. LTD. ST

3 info@novaterragrup.com
<, +90(532) 130 85 88

Boliim 4 / Section 4
Tutkalli Bloknot

=

Boyut: 240 mm x 320 mm
Baski Detay: 110 Gr. 1. Hamur
Font: Helvetica Neue
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Bolum 4/ Section 4
Masa Bayragi

Boyut: 159 mm x 225 mm

Baski Detay: 160 Gr. Saten Kumas
Font: Helvetica Neue
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Boliim 4 /Sgct/on 4
Kalem & Mail Imzasi

Diinya’ya Yeniden Bakin.

Mert URUT X mert.urut@novaterragrup.com
Yoénetim Kurulu Bagkani . +90(532) 130 85 88

Lorem Mah. Lorem. Sok
Gomeg / BALIKESIR
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Defter

Boliim 4/ Section 4
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novaterragrup.com

soruve =
Gorusleriniz igin;

Bu kurumsal kimlik kilavuzu, NovaTerra markasinin
iletisimde tutarlilik saglamasi amaciyla hazirlanmigstir.
Kimlik uygulamalariyla ilgili her tdrld soru, 6neri ya da

destek talepleriniz icin Ittfen GZBRAND ile iletisime
geciniz.

¥ E-posta: info@g2brand.com
Web.: www.g2brand.com
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